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Major Indicators at End November 2009 

At the end of November 2009, the total registered bed capacity of 96 resorts and 14 hotels 

was 21,792 (20,604 beds in resorts and 1,188 beds in hotels). Out of the registered capacity, 

on average 20,065 beds were in operation during this period. Tourist arrivals to the Maldives 

recorded a decline of 4.9% for the period and tourist bed nights of resorts and hotels also 

dropped by 5.9% compared with the same period in 2008. Average occupancy rate of resorts 

and hotels was 70.1% for the period and the average duration of stay was 8.7 days. 

 

Table 1: Quarterly Indicators for 2009 

Indicators 2009 Jan - Mar Apr -Jun Jul-Sep Oct Nov Jan - Nov 
Arrivals 182,178 136,545 147,116 62,432 61,986 590,257 

     % Change over 2008 -10.8 -10.0 -2.0 10.8 6.9 -4.9 

Bed Nights (R & H) 1,488,960 1,105,532 1,167,609 461,279 456,690  4,680,070  

      % Change over 2008 -9.1 -25.3 -11.7 1.8 0.3  -5.9 

Occupancy Rate (R & H) 84.7 60.6 62.1 73.6 75.1  70.1  

      % Change over 2008 -10.3 -10.4 -7.0 -2.6 -3.5 -8.1  

Operational Bed Capacity 
(R & H) 

19,552 20,079 20,449 20,215 20,260 20,065  

      % Change over 2008 1.9 7.0 7.0 5.3 5.0  5.3 

Average Duration of Stay 
(Days) 

8.9 8.9 8.6 8.1 8.1  8.7  

      % Change over 2008 0.8 0.9 0.5 0.0 0.3   0.7 

Source: Ministry of Tourism, Arts & Culture 
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