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Fore-

The Tourism Statistics - 2001 is published with the object of providing
comprehensive statistical information on various aspects of tourism de-
velopment in the Maldives from 1996 -2000. The need for accurate and
timely dissemination of tourism statistics is important as an economic
tool with the rapidly growing industry. This publication is of valuable con-
tribution towards future development and planning purposes not only for
tourism industry but also for other tourism related activities.

Maldives will be celebrating 30 years of tourism development in 2002.
While tourism has been the engine of growth of the nation it has been
remarkably successful. During the period 1996 - 2000, Maldives tourism
has experienced new dimensions and has performed well in its regional
expansion and contribution towards better economic growth. As a result,
under the first phase of Second Tourism Master Plan 14 islands were al-
located and leased in six regions for tourism development out of which
already 13 islands are under operation. Addu Atoll Villingili has also
been leased for tourism development, totalling tourism resort develop-
ments in eleven atolls now. One of the additional policy measures under
taken for tourism development was the ennactment of the new Tourism
Act (Law no: 2/99) which came into force in May 1999. This Law seeks
to consolidate the existing laws and ennunciate legislative changes to
increase collateral values of resort islands, so as to enable procurement
finance. Government has also given priority on diversification of markets
and tourism products.

Efforts have also been made to widen the information and data covered
in this issue and to include most recent updates of tourism indicators
as well as up to date revisions of data published in the previous years.
Tourism Statistics - 2001 publication is the result of coordinated efforts
of various government offices, tourism industry, World Tourism Organiza-
tion and various other sources. | acknowledge with gratitude the valuable
contribution and support rendered by these institutions,agencies and in
particular the staff of the Statistics and Research Section of the Ministry

Hassan Sobir
Minister of Tourism

Ministry of Tourism, Republic of Maldives i
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Introduction

This publication briefly illustrates the development of tourism in the
destination and covers the performance and trends of the main source
markets to the country. In addition to all the available national tourism
statistics for the past five years, the book also contains some important
tourism statistics at a regional and global level and highlights the
performance of some similar destinations. Explanatory notes are provided
along with the figures, in order to make the data more comprehensive.

The information in this book is divided into three sections. Section |
- tourism trends in the Maldives. In this section trends are presented
for accommodation capacity, international tourist arrivals, economic
importance of tourism and on recent statistical updates of tourism
indicators. Section Il - tourism trends in similar destinations to the
Maldives, including Seychelles, Mauritius and the Caribbean. Section
Il - tourism trends in South Asia and global tourism results. This section
includes major generating markets, top destinations, top spenders and
top tourism earners in the world.

Ministry of Tourism, Republic of Maldives i
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1.1 Tourist Accommodation

The main tourist accommodation establishments in the Maldives that provide lodgings facilities for the visitors
in the destination are resort islands, hotels, guest houses and safari vessels. There are a few hotels and guest
houses in the capital city of Male’ where accommodation is provided for visitors. These types of tourist estab-
lishments mainly cater for business travellers and transit passengers to the resort islands. The total bed capacity
of all the tourist accomodations in the Maldives by the end of 2000 was 18,730 in 229 establishments.

Table: 1
Bed Capacity and Number of Accomodation Establishments
1996 - 2000

~|EEDTEE BEETT N BEETTTRNN BEETTENN BEETTVRE

CATESORY Ho| Badl Ho| Badi Ho| Badi Ho| Badi Ho| Badi

TouretRegorts T3 11472 | 1155 Ta| 13,740} Sl 15,03 15914
Huorbe b L3 312 3 216 = L] | T 55 a Tid
Gaest Honzes 22 25 22 313) X 293y 12 321 22 X

Saanveszek ] 1Ml 147 el 1577 193] 1rml 12l 1796
Ioral 15 1Hua| 153 ] Hgml aliligogal ga=lqrga=] goslqz7oo

Bouroe: BARE Iy o TodardAm

At the inception of tourism in Maldives in 1972, the tourism industry contained a total of 280 beds. However,
on completion of 28 years by the end of 2000, the total bed capacity has reached to 15914 in 86 resort islands.
Under the first phase of Second Tourism Master Plan 14 islands were leased for resort development from 1998
- 2000, out of which 12 islands have already commenced its operation by the end of 2000. The 13th island,
Royal Island (B.Atoll Horubadhoo) started its operation in February 2001 and the 14th island was leased for
development in 2000 which is expected to start its operation by 2002.

Live a-board, where the tourists could move from one island to the other, by experiencing the beautiful nature
of Maldives has gained immense popularity among some of our visitors. Hence, the number of floating beds
has significantly increased in the recent past. Currently there are 112 registered safari vessels with 1,716 beds
in the Maldives.

Ministry of Tourism, Republic of Maldives 1



Tourism Statistics - 2001

Table: 2
Monthly Bed Occupancy in Resorts and Hotels, (1996 - 2000)
(Percent)

2000
Jannany == == | a2 558 T
Febrigany a50 Srd =m s0s 910
anch [=1=N | 939 J[5 BJEE 324
aprl T83 7194 32T THA T2
ay S18 995K S|B5 522 L]
June 2 Es 2T s a3
July STS B13 Bls 556 56
aagest TdA =1 518 T To0=
Septem be r 655 T33 T34 BTA  6iA
Qciober TOa 7188 728 655 6ld
Mote m b 1 TER B2 T35 Tda TORB
DveeCo m be 1 301 g4 T B3AT 712

annual AWFEE':B ra.a Ffrd4 752 EGHT  GE.2
- I
ouroe: am

The industry has demonstrated a significant increase in average bed occupancy of the resort islands over the
past five years, except in 1999 and 2000 where the average occupancy rate has marginally declined (refer
table:2) compared to the previous years. This drop in the occupancy rate is due to the release of large number
of beds into the market during the later half of 1998 to 2000. As the demand catches up with the supply of
available bed capacity in the market, it is expected to create a steady growth of occupancy in the years ahead.
During the period under observation, the highest national occupancy rate for resorts and hotels stood at 77.4%
in 1997 in the country.

Table: 3 Figure: 1
Bednights Utilized & Bednight Capacity

Tourist Bed-nights and Average Duration of Stay

(1996 - 2000) 1996 - 2000
OSyerage Duration of E0
Y'EL R Towrist Bed Hight= Stay [days]

1006 2,038 F03 a.0 =001
1947 3271 043 24 40
1903 2 466 544 a8 E a0

19049 371207 a7 =
1 E—: -1 - 5 I I
Bourne: MArE iy o Touam -
oo

As given in (table: 3) and (figure:1) utilized number of tourist bed nights have demonstrated a significant in-
crease during the period. However during the same period, the average duration of stay has recorded slight
decline from 9.0 days to 8.4 days in 1996 and 2000 respectively. The average duration of stay is also likely to
be effected by the different market segments into the country, considering the growth in the Japanese tourists
who visits for a shorter holiday. Over the last five-year period, 1996 registered an average duration of 9.0 days
which was the highest during the period.

Ministry of Tourism, Republic of Maldives 2
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Distribution of Tourist Resorts in Atolls
(1996 - 2000)

The first tourist resort in the Maldives, Kurumba Village in Kaafu Atoll, opened in 1972. Since the opening
of its first tourist resort in Kaafu Atoll, tourism in the Atoll developed rapidly and contains the largest share of
49.3% (7,844) beds (refer table:4) in the tourism industry even today with 43 resort islands. The next atoll that
opened to tourism was Vaavu Atoll with Alimatha Aquatic Resort in 1975. Today this Atoll consists a total of
294 beds.

Alifu Atoll opened its first tourist resort, Kuramathi Tourist Resort, in 1977 and has concentrated the highest
number of beds (4,598) next to Kaafu Atoll with 26 resort islands. Alifu Atoll (North and South) now shares
28.9% of the total beds in the tourism industry. As given in table:4 below, by the end of 2000 tourism has been
concentrated in ten atolls in order to expand the economic benefits to the community. In addition to the above
at Addu Atoll, Villingili has been leased to a joint venture company formed with the government of Maldives for
development of a 500 beds resort which is expected to be under operation by the year 2002.

Table: 4
Distribution of Tourist Resort Beds by Atolls, 1996 - 2000

2001

Bodt %8hare | Bedr “Snhare | Bedr wsimre | Bedn eshare | Bedr owshare

=) | T 9.3
A (North 25, | 3,938 234
== R =6 1.8
Liauiaul =1 5.3
[if=c =2 L3
[ EEL 0 1.9
Meem iy 0 24
Faam 0 1.6
Fag 0 : al
JOTLL 11 472 loo.0f 11,35 L] A 100,00 15 035 oo.0) 15314 00,1

HBourne: MIrE Iy O Todram

Table: 5

Tourist Resorts by Type of Ownership and Management
(As at end December 2000)

Local and

CIHEREHIP

Local Foralan Foralan
Local 34 17 i B0
Forgn o 3 | | il
Localaed For ige o 1 T il
Gouerame ot & 1 1 g
Gousrmeytand Fok iy 0 2 .
Tota

HBouroe: MIrE iy O ToorAm
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Table: 6

Bed Capacity of Resorts and Distance from the Airport, 1996 - 2000

Yearof | alrport | nital

Mam & of e Renort atall Indal Oiefance | Bad : 2000
[km ) |Capacity

1{aLIMATHA 2O USTIC RESORT waan 1913 3.0 20 140 152 A A 204
28 NG o050 S0 N D RESD RT S0tk o 1F 1529 5.0 100 100 100 100 100 100
J|&RI BEACH RESORT Dhdbdinmiech 0 Sonth o 1F 15953 1040 120 242 242 22 22 252
LBSOHU SUH SLAND kA 1551 3z2.0 A5 [21] 28] &0 &0 =]
S|ATHURUGAEU ISLAND RESORT S0 0th A 0F 1590 a0.0 T3 i i a2 a2 T2
GlAANDOS ISLAKND RESD RT =1Ll 1972 a0 220 L2 [5=1] 30 50 (521
T[BAMNYAN TREE (wabbliiam) =E ] 1477 12.0 2 = 3 €% a6 a6 @
3|BARDS HO LIDAY RESORT kA 14713 16.0 56 130 10 150 150 150
A|BATHALS ISLAND RESORT Morth a1 1553 3.3 20 T T an a0 0
108 ¥asDHU ISLAMD RESORT kaat 15532 18.0 182 152 152 192 182 142
|BODUHITHI 2D RaL ISLaND kaat 1974 29.0 =0 174 174 T4 A& 206
12|CLUA MED (Farkok iTezk} kaan 14913 20 112 A0t Elul} Al A0 304
13|CLUA RANNALHI kaar 1973 20 Ji 118 232 232 32 232
TH|COC08 SLaND (A e h kaar 1551 ao.o 12 16 15 16 16 16
1S|COC08 P LI RESORT (Db ve Kolkny [if==x] 1958 1240 192 - - 192 192 200
1G(DHIGGIRI TOURET RESD RT waan 1532 320 =0 =3 0 an a0 o0
1T [DHIGUFINOLHU TO UREST RESORT =L 1530 i0.0 24 1l 191 A0 A0 2
1Z[ELLAIDHU TOURIST RESORT Horth A1 1535 4.0 3z 100 10 156 156 156
19EMBCODHU WILLAGE =1Ll 19743 a0 L 2 23 Z e 2N
A|ERIYADHU S LAND RESORT kaam 1552 i0.0 11| a2 a2 114 111 111
21[FESOHU FUN ISLAND Horth A1 1552 T2.4 an 110 110 110 110 110
22 (FIH& LHOHITO URIST RESORT kA 1551 23.0 a0 130 191 133 154 256
ZA|FILIMHEYD ISLAND RESORT Faam 1593 1 230 - - -| 2300 240
24|FOUR SEASONS RESORT MALDMES oT EUDS, HURSS | ka3t 1977 12.9 a2 114 212 212 A3 212
25(FULLMOON BERCH RESORT (Fa@eamaih kaan 19713 SE 112 Am am A0 A0 E W
26|FUN ELOND RESORT (Bodatiedl 1) kaan 1530 330 1% 2 2 A0 A0 2m
I |GANGEH! ISLAND RESORT Morth a1 1530 7.2 =0 =1 1| =0 S0 1]
FT|GASFINOLHU ESLAND RESORT kaat 1530 230 13 = 1] 1| a0 20 1]
I GIRAAYARY TOURST RESDRT =it 1% 1.3 A0 105 110 128 132 132
A|HAKURL A CLUE (Hakn@3a HiEd) Meema 1523 121 T2 - - - 140 140
1| HAL&YW ELI HOLIDAY WILLAGE Morth a1 1552 360 Ao 112 112 112 112 112
JF2|HELENGELI TQOURIST RESORT =1Ll 19743 157 20 10 10 100 100 100
JA|HILTON MALDWES: O N RANCALI ELAND (Randall Flao ikt S0 0th A 0F 1592 a6 h 30 2| 240 2400 %0 240
JLHOLIDAY EELAND (Dikhzkh Sonth a0F 198t 23.0 i 234 251 I/ J|il 231
F|HUDHUWELI BEACH RESD RT (LavkannEh b kaan 15230 ar 12 = = k] 33 =
| IHURU TOURIST RESJRT =Ll 1973 17.0 20 =0 0 a0 a0 20
I S LD OF BO LIFLUSHI kaar 1552 12.0 Gi 1| i 1| 30 110 110
T EANDOONA TO URIST RESORT kaat 1935 2T a3 122 162 e Ad 204
F(HANIFINOLHY TO URIST RESORT kaan 1913 19.3 13 250 290 20 20 a13
| kANUHURAS, BESZH 2HD SR8, RESD RT Liaukanl 1593 1255 a0 - - -| Ao 2m
1 |KIHASDHUFFARU RESD RT [if==c] 1593 1045 a0 - - -| Ao 2m
L2 EOMANDO O ISLAND RESORT Liaukanl 1958 127 a0 - - a0 a0 a0
A KUDLHITHI TOURKET RESORT =E ] 199 28.5 S0 1 1" 11 1l 1
W KUDS RS H ISLAND RESORT Sonth o108 1554 2T 12 [21] 21] &0 &0 1]
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Yearaf | alrport | nitial

Mam & of Hie Re nort Ltoll Iniial o] Bad i 2000
] |Capacity
3 |EURS M THI TOURKST RESORT Horth sl 14917 S63 i3 s1O) 53 3| SiE 53
WG |KUREDHDHU KSLAND RESORT Liaukanl 1973 128.7 13 G| & 500 500 [{ui]
47 |[KURLUMES WILLAGE @ hamasaa@nshh =ElLl 14972 32 50 A3 340 0 Az A2
3| LAGUNS BESCH RESORT ive Brzam) kaam 14974 113 a0 e 258 25 258
E|LHD HIFUSHITOURST RESD RT =Ll 19743 225 11 294 251 251 251 254
|LILY BEACH RESORT (Hiughe ndhodh S0nth & 16 15981 350 165 163 154 1514 1514 170
S1|menye FUSHI TOURKET RESORT Morth ol 15533 &30 i3 13 13 120 120 13
S2|MAZHCHY FILESHIISLAND RESORT S0nth &8 1952 asn a6 = 7 = 7 a6 116 13
SAMmenooGALI RESORT Morth ol 1554 T2 o im im 100 100 1m
S MAEUNUDHU CLUA =k 1533 5 55 T T T T I !
S |MEDHUFLESHI SLanND RESORT Meema 20m 1258.7 240 - - - 4 24
S5|MEERU ESLAND REZDRT Mearik afizh} =El] 1973 arno 128 124 124 151 151 151
STIMIRIHI MARINS LI URY RESORT Sonth A IF 1524 1126 36 1o 1o | | T
SF|MOOFUSH] KSLAND RESORT Sonth A IF 1520 300 i 13 13 120 120 134
SA|HAELATCHAFUSHITO URIST RESORT =El] 1979 257 a0 02 02 102 102 102
E0|MIkS HOTEL (3t adin Horth sl 1533 (3 ) ao =11 =11 =1 =1 =%
G1|JLHIAELIW BN HOTEL =ElLl 19743 515 a6 23| 23 230 230 23
E2)PALI B EACH ISLAND diadh rig = i oo Liaukzn| 1953 1257 a0 - - - a0 2m
EA|PALM TREE ISLAND ffelk@dn HiEah k3am 1586 210 32 32 =] 104 112 112
S|P ARADISE ISLAND Lankan ok 0 =ElLl 19743 a5 21 A 23 520 520 50
25|P EARL ISLANDO RESORT (& ed i ppart) Rz 20m 1303 30 - - - 4 3
5 |RAHYELI WILLAGE QoliligliL art Horth sl 1921 7.0 112 112 112 112 112 112
&7 |REETHI BEACH RESORT (Fouimagoodh o) [if==] 1558 1045 a0 - - a0 a0 2m
3 |REETHI R&H RESORT (e di ivholin) =k 1414 i 21 13 13 120 120 134
G8|RIHWELI B EACH RESORT (Mak3ar2:lh | Hirad) kaar 1530 0.2 ia 02 m 100 100 1m
TO|SONEAFUSHIRESORT (k0 atviadk 0 [if==] 1553 1045 =0 gt gt 124 124 124
T1|SUMMER ISLAND WILLAGE Ev@@mzih =k 1533 350 55 154 154 o3| 26 218
T2|5UN ISLAND RESDORT (Mabde @i 0 S0nth &8 1955 99.3 100 - - Too Too Tm
13|Tad CORAL REEF REEDRT (Hem badh oo kaat 1552 322 53 b gt 132 132 132
T4 TA LaG00ON REZORT (Embadin Fholif =k 1533 124 20 13 13 128 128 15
3| TARI WILLAGE (a3 1ol Hirad) kaar 1551 130 20 K K i3 i3 5
76| THULHALGIR] SLAND RESD RT kaat 1570 110 i 16 118 18] 18] 118
TT|THUHDUFUSHI ISLAKD RESD RT Sonth A1F 1920 a0.5 Ti Al Al a1 a1 al
T3 TWIN ESLAND @laanziuam; S00th & 18 15991 ST &0 Th Th Th Th Th
Ta|woesDHU DhlWE PARADKSE =kl 1973 20 13 =3 =3 13 13 =]
A |vakBRUFSLHIISLAND RESD RT Sonth A IF 1591 a0.0 100 10 10 100 100 1M
31w ELAWARU ISLAND RESD RT Okzah 1553 1250 =0 - - S0 153 163
32|WELIDHW ISLeND RESO RT Morth sl 1534 20.5 22 162 162 ali] ali] 2m
TI|WELIGANDOU K5 Lo HD Horth sl 1554 1.0 i 110 110 130 126 1%
St |vILAMENDOHU LA HD RESORT Sonth &1 1981 3.3 a0 m| 232 2 2 2382
23|WILLRaRU KSLAND RESORT =El] 1531 240 120 13 13 120 120 13
5[ ILLL REEF RESIRT  Meedh itizh b O3l 1553 1321 136 - - 136 136 1%
Total 11,472 11,958 | 18,740] 15,035] 15,5 14
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1.2 Tourist Arrivals

Table: 7
Tourist Arrivals by Month, 1996 - 2000

Month Jan 2 Mar A pr May Jn Ju Se Ot Moy o Total

el A AEmT 33021 25486 15301 15357 A2 29501 %598 BME HEE 322 335,733

197 J320 363 35 4T 30522 21.3\2 13969 255315 A0.F|O0 0,520 M58 T A9 T 485 365,563

1983 AETa AT0le 35520 3420 23,488 RS 2555 TASde 31,8903 RO F 08 3\ 0 385,725

1989 2603 43732 s 1T0 35317 2630 2638 188 B|TIE A4S0 330 PSR/ E1 29586

i 11| L5237 d3Erd 45383 358 2T 0e ALM3 [OET WSe3 XBEDE BME JBES 4 Ws BT 5
Houroe: MRk Ry o7 Touam

The annual number of tourist arrivals into the country has shown dynamic increase over the years. Maldives
received a total 467,154 tourists (refer table:7) to the country in year 2000. In the recent years the arrival growth
rate has been maintained at a growth level of an average 8% (refer table:8) which is rather healthy for a desti-
nation like Maldives to sustain without widely fluctuating growth patterns that was experienced in the past. The
arrival growth rate has steadily increased over the last five years. In 1996 the arrival growth rate stood at 7.6%
whereas in 2000 it was 8.7%. Hence, during the review period arrival growth recorded an average of 8.2%.

Table: 8
GrowthTrends of Monthly Tourist Arrivals, 1996 - 2000
(Percent)

Month
1955 Ja 155 130 TT - 5 115 -12 as i10 165 EE 2.3 r.a
94T i+ 3 L} 03 as 155 22 3 16 130 a5 147 12.2 r.a
1958 16 2 24 L= 14 az G4 0E 104 [ 1.4 136 5.2 0.2
1953 0.1 150 L 8 25 123 241 163 155 a0 S5 S4a =1 0.5
am 53 120 0os 3 2.4 &2 Qi T TO 155 =23 226 a.r

Houroe: MrE ry o1 Toram

Figure: 2

Annual Growth Rate of Tourist Amivals
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Table: 9

Seasonal Variation of Tourist Arrivals, 1996 -2000

Seasonality
Mav Jun Oct  How Ratio 24
1595 113 122 117 04 = (= a7 10 ag 103 103 1132 12
1247 102 113 13 100 Ta 2 a5 100 100 104 102 123 12
1293 117 112 1132 106 Ti [T} Ta 02 ar 100 114 120 12
1299 1132 122 126 100 T 3 b3 10 ag ai 111 101 13
2000 116 126 117 112 == &2 b= 104 as 100 100 114 1.3
I ___ __ ___ __ __ — —

Houroe: MARE Iy O TowrAm

The Maldivian tourism experiences two seasons, the high season during the European winter months and the
low season during the European summer months.Traditionally, the low season was between April and Octo-
ber. However, these seasonal variations have been less defined in the recent years. In the recent past, the
low season was experienced only in May, June and July and even during these months the variations have

not been very prominent. Reference is made to table:9, where the seasonality ratio has varied between 1.2
and 1.3 over the years.

Table: 10
Passenger Arrivals by Type of Carrier, 1996 - 2000

% Shar

&

Schedded] 245,375 B2 3] Ire 26T B8] & s T0s) AEETE TAT| I35 26 Tl
Crarer] 150525 Jrpiora A3y 13 242 28] 13LEeT 26.3) 134,109 22
TOTALY 400,300 10000 447,010 100.0 ) 467,647 1000 611,533 100,08 571,333 1001
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1.3 Major Markets

1. Europe
Table: 11
Tourist Arrivals and Market Share of Major Generating Markets
of Europe, 1996 - 2000
19498 1997 1992 1999 2000
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Throughout the history ot Maldives tourism, Europe has been our major market generator. Similarly during the
last five years as given in (table:11), market share of Europe has been maintained at the highest, growing over
74.8 percent in 1996 to 84.3 percent in 2000.The main European markets to the Maldives are Italy, Germany,
United Kingdom and France. There are other potential and important markets in this region which also includes
Switzerland, Austria, Netherlands, Spain, Russia, Belgium and Portugal.

Table: 12
Growth Trends of European Markets, 1996 - 2000
(Percent)
13496 13497 13493 13493 EI:II:IIJJ
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Be Qlam i . 125 -13.r 144 [pg=] |
O ym 3 123 os -6 5 115 EJZIJ
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S M 3hy 33 19 o3 133 =102
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e therEnds ==} 5332 AT T —213'
RO iy 5 =02 10 (=] 25]1'
Pormdal s sS05 124 96T 4
il FAd =] 104 & -112 =150 = o
gl 1214 1049 g3 114 =5
Slede b =23 155 .1 =124 0.4
S e rged S5 3. B 15 T.EI
U Hed Ekgdom a2 132 2.1 147 11.E|
Ofjer ConpiTles J1E e 11 ] 207 22
| CloR] ToTal ri Lo L La Ll

During the last five years, annual tourist arrival growth trend has recorded a healthy growth from 7.6% in 1996
to 8.7% in 2000 (refer table:12). However, the growth trend of European market in the year 2000 experienced
a drastic fall to 6.4%. This is likely due to the millenium activities held at different destinations for tourist at-
traction.

Ministry of Tourism, Republic of Maldives 8
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Italian market has been one of the oldest mar-
kets to Maldives since long time. During the
period under review as shown in (figure:3),
the Italian market has been growing in its in-
bound volume. Although from 1996 to 1997 the
growth rate has been slow, in 1998 the market
has shown the most remarkable growth rate
of 43.0 percent (refer table:12) and has taken
over German market by being the number one
major market to Maldives. Italy is now the lead-
ing market in Maldives with a market share of
24.8 per cent in 2000 with a total number of
106,451 tourists.

Since tourism started in Maldives in 1972, Ger-
many has been the leading market in the coun-
try until 1998. However, since 1998 Germany
was replaced by ltaly as top market leader.
With reference to (table:12) from 1996 to 1998,
the growth rate of this market has gradually
decreased with a dramatic increase of 13.0 per-
cent in 1999. And German market drastically
fell with a negative growth of 10.2 per centin
2000. As aresult its inbound volume of tourists
as shown in (figure:4) decreased to 77642 in
the same year compare to the previous year.
One of the main reasons for such a fall in
German arrivals could be due to the unstable

economic conditions prevailing in the country and the weakening of German Mark against US Dollar which has
made Maldives an expensive destination for the German tourists. The average annual growth rate of German
market from 1996 to 2000 was 1.72 percent and it is still the second major market for the Maldives.

United
Figure: 5

Kingdom

Towrsit Arrivals from Unite d Kingdonn 1336 - 2000

The arrival performance of United Kingdom
stands significant next to Italian and German
markets. This is the third European major

ﬁﬁg market that generates highest number of tour-
£ mmo ist inflow to the country. Although the growth
T /Mo trend of United Kingdom has rather shown a
& 00 - fluctuating trend from 1996, the total number
S Tmo of tourist arrivals (refer figure:5) and the mar-
S mmo ; ket share (refer table:11) of this segment has
10,000 A been steadily on the rise. The tourist arrival
0 T T T T from United Kingdom in year 2000 was 71,440
155 194 1295 193 2mao and the market share was 16.6 percent even
though the arrival growth has decreased to
11.8 percent in 2000 against 14.7 percent in

the previous year.
Ministry of Tourism, Republic of Maldives 9
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France
Figure: 6
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At present, France has been counted as the
fifth largest market on the list of our major
markets. The French market has maintained
remarkable growth since 1998 although its
growth has declined to 6.2 percent in 1996
and 1.4 percent in 1997 (refer table:12). How-
ever the total number of French tourists to the
country has significantly increased since 1996
(refer figure:6) and market share of this seg-
ment was also on the rise since 1998.

As given in (figure:7) the Swiss market has
been one of the rapidly growing markets in
the recent years. The annual arrivals from
Switzerland in 2000 accounted to 24,528
with a growth rate of 7.3 percent. Its market
share has also been relatively consistent at
6 percent in 1996 and 5.7 percent in 2000.
This market has shown better performance
in later years which maybe due to the easy
accessibility and increase of flight movements
from Switzerland. Balair started its operation
to Maldives from Zurich on 01st December
1981as chartered flight and later on 4th
November 2000 it was listed as a regular
scheduled flight which operated weekly.

Trans European Airlines also operated to Maldives from 19 September 1996 which was later discontinued on
27 April 1999. During the year 2000, Maldives Tourism Promotion Board(MTPB) participated for the first time
in the TTW Montreux annual trade fair held in Switzerland.

Ministry of Tourism, Republic of Maldives
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2. Asia
Table: 13
Tourist Arrivals and Market Share of Major Generating Markets
of Asia, 1996 - 2000
1396 14937 1992 1333 2000
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Asia generates the highest number of arrivals to the country next to Europe. Japan has been our fourth largest
market generator over several years. Among other markets from this region while considering the total inbound
volume in tourist arrivals from India, China, Sri Lanka and Singapore has been relatively significant, though
the tourist arrivals from these country’s does not maintain a continuous growth over the period under review.
As per the observations made from (table:13), tourist arrival of 6897 from Korea in 1997 showed tremendous
increase with a drop of 2822 tourists in 1998 which has been regaining its potentiality gradually. The perform-
ance of total inbound volume from Malaysian market has also improved in the recent years. Due to economic
and political instability in the region the market share percentage of the Asian market segment has been quiet
unpredictable in the past few years. However, this region has picked up by 20.1 percent market share in 2000
with a total increase of 86524 tourist arrivals from the region in the same year.

Table: 14

Growth Trends of Asian Markets, 1996 - 2000

(Percent)
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Japan

Japan is the fourth largest market generator
to the Maldives next to United Kingdom.
Figure:8 depicts that Japanese market
has maintained a significant increase in its
inbound volume of tourists over the years.
Japan’s market share was quite consistent
since 1996 although there was a marginal
fall of 9.4 percent in 1999 over the previous
year. However in 2000 its market share
was raised to 11.0 percent (refer table:13).
It's total volume of inbound travel is very

Figure: 8
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3. Africa
Table: 15 . . .
Tourist Arrivals and Market Share of Africa, 1996 - 2000
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i FRIC, ?.EE M= EIIIII"E g i".ﬁ (121 1|E4E .
Sovh AT TI0 =4 T F=EITE 147 m5
Otherconutik s 571 _p3 1,38 S5 @4 {E ng
| GLOEL TOTNL FRE R F FH LR qu REFR# ¥ Ell CFRICLL 4571304
Bouroe: PR e o0 Toodam

Our main market from this region has been South Africa. The performance of total volume of inbound travel from
African region (refer table:15) was relatively consistent from 1994 till the end of 1998 although the observation
is made for the period under-review. In 1999 the total arrival growth from this region had largely dropped by
74.2 percent and comparatively by the end of 2000 its growth (refer table:16) had improved by 25.2 percent.
The cause for this drop in the recent years was mainly due to the discontinuation of the South African chartered
flight to the Maldives, which was operated from March 1996 to March 1999 on a weekly basis. Through out
1994 — 1995 Impala Air and Phoenix Air, two South African chartered airlines were also operated to Maldives

which later discontinued its operation

Table: 16
Growth Trends of African Markets, 1996 - 2000
(Percent)
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4. Americas

Table: 17

Tourist Arrivals and Market share of Major Generating Markets
of America, 1996 - 2000

1996 12497 1908 1523 2000
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Over the years United States has been our main market generator from this region. United States is a rich
and prosperous destination with diverse products. It is the world’s second top tourism destination, which is
also proudly listed among the world’s top earners and world’s top spenders as the number one destination in
the year 2000. Maldives being a tropical destination rich in underwater sea life, our target is to attract their dive
market. In spite of Americas being a long haul destination the total volume of arrivals from United States and
Canada has been progressively improved since 1996. United States tourist arrival growth was increased by
23.7 percent in 1996 (refer table:17) and continued with better growth rates though there was a decrease from
1998 to 1999 and it picked up by a remarkable 16.9 (refer table:18) percent growth in the year 2000.

Table: 18

Growth Trends of American Markets, 1996 - 2000

(Percent)
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| 4 ME RICAS 15.5 455 0.3 41, 16,5
A itha a2 ma -2 -mal -6

| Caiad 190 mal xE | 13
11 sk 1 11.5 ¥ 1649

Oifh e r Coon yirkes 178 16 1 18 s S,
| GloEal TOTal L Lo i o8 Ll

Houroe: PARE Iy o7 T Am

Ministry of Tourism, Republic of Maldives

13



Tourism Statistics - 2001

5. Oceania
Table: 19

Tourist Arrivals and Market Share of Major Generating Markets
of Oceania, 1996 - 2000
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Australia is the main market generator from Oceania. Australia has been relatively a mature market for us since
long time. Though the annual volume of arrival (refer table 19) was on the rise over the years, its arrival growth
(refer table: 20) was not exceptionally favourable, as it was unable to maintain a steady growth trend. From
1996 onwards, its market share was maintained at 1.3 and 1.4 percent with a rise in 2000 by 1.9 percent.

Table: 20
Growth Trends of Oceania Markets, 1996 - 2000
(Percent)
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1.4 Importance of Tourism to the Maldivian Economy
Table: 21

Government Expenditure on Tourism, 1996 - 2000
(Million Ruffiya)

Govsmmert TaLrisr LT i e el During the period under review (table:21) shows

Year Expendture  Expenditure Expe nditure that the government expenditure has increased
-~ 1 FoLE 177 10 gradually. At the same time tourism expenditure
has also increased steadily since 1996 from
a1 AEd =33 12 Rf.17.7 million and in 2000 the tourism expenditure
1983 211549 1558 or was Rf.26.0 million. As given in table:21 it shows
1959 25m.2 35 04 that the share of tourism expenditure has not ex-
. . ceeded more than 1% by the government.
M
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Table: 22

Tourism Revenue and Tax, 1996 - 2000
(Million Ruffiya)

The Tourism revenue
shown in (table:22)
14 Share of is the direct income

Govermmert Tourdsm % Share of Towrism Towrism Toursm Taxto received by the gov-
Reveriie  Rewerue Reve e Tax e ernment from the tour-

1005 135150 400 %6 E 575 5348 ism '”du.s”ly' dT"‘l’”sm
1007 170162 50548 70 7 75608 502 :Z‘r’ﬁ”f‘iigctﬁeefoiffset
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by a tourist. Tourism

revenue certainly has been increasing and it is one of the major contributions to the government revenue and
to the economy. Tourism revenue in 2000 was 700.6 million Rufiyaa of which 294 million Rufiyaa was gener-
ated through tourism tax.

Tourism Receipts in Relation to Exports and Imports, 1996 - 2000
(Million U.S Dollars)

Table: 23 The major source of foreign currency
earnings into the country is through tour-
I g ism. International tourism receipts in the

: ¢ LR B 2 Maldives has been growing rapidly due

1005 TRE 0 o 447 1 NI 0 a7 7 to expansion of tourism and other eco-
nomic activities in the country. In 1996

1ear mmen o Tr AT 503 #18  Maldives received 265.6 million US
1983 3030 4.6 406.2 #5410 #38  gollars from tourism receipts compared
1994 35 G4.0 420 8 4012 A to the 362.4 million US dollars received
e e e e e 8 frOM €XPpoOTts and imports in the same
Bourne: year whereas in the year 2000 it has
Mires vy ifoam h ignificant increase of receipts
N — shown significan p
MadwEs Cusioms SEue by 320.7 million US dollars and 464.4

million US dollars was received as ex-
ports and imports.
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Table: 24

Tourism Contribution to Gross Domestic Product, 1996 - 2000
(Million Rufiyaa, at 1995 constant prices)

Touri sm B Share of Toursm
Cortributi on Contr btion
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The annual tourism contribution to Gross Domestic Product (GDP) (refer table:24) has continuously grown in the
past even though the share of tourism contribution to GDP has remained almost constant between 33 percent
and 35 percent during the same period. The tourism contribution to GDP in 1996 was 1632.6 million Rufiyaa.
This was 35 percent of tourism share to the countrys’GDP. Whereas in the year 2000 tourism contribution to
GDP was 2093.4 million Rufiyaa which was 33.3 percent share of tourism contribution.

Figure: 9
Tourist Arrivals and Tourism Receipts in the Maldives
1996 - 2000
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Table: 25

Out Bound Travel From Maldives, 1996 - 2000
(Maldivians)

Departure charge
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1.5 Tourism Sector Employment

Figure: 10
Tourism Sector Employment by Gender
1996 - 2000

M. of Em ploy s 1

W Local Femak
O Fore by Femak

155 1947 1555 1223 200

Tourism sector needs to absorb a staff to bed ratio of 1:1 therefore a high proportion of expatriate workforce
is employed in the industry.  With the expansion of the industry and operation of new tourist establishments
the need for expatriate labour force has increased in the sector due to insufficient number of professional and
skilled locals. From the total direct employment in the tourist resorts and hotels which is shown in (figure:10),
where 44% (4644) expatriate labour force in 1996 was increased to 49% (7268) in 2000. As a measure of
gradual replacement of expatriates the resort/hotel establishments are allowed to employ not more than 50%
expatriates under the regulation of Ministry of Human Resources Employment and Labour. To keep phased
reduction of expatriates by locals and emphasis on gradual reduction of expatriates by substituting locals
through human resources development is one of the priorities given by the Government.

Ministry of Tourism, Republic of Maldives 17
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Table: 28
Graduates from Faculty of Hospitality and Tourism Studies
1996 - 2000
Ful Tirne Courses (ther Courses

Male  Fernale Total Male  Fernale Total Total
195G ) | 35 105 19 12 160
1947 A i s (=2 £ 19 175
1953 = 13 T 1% 105 210 a1
1953 B i 12 10 /| 14 |
Am il i 2 193 A 213 23
Totl 161 ar 198 LT 245 qa4 1,122

Hourne: Facd b o7 HeplEly & Tonsm S

Tourism is the fastest growing industry in the Maldives, which cannot be separated from Hospitality Industry. It
demands a wide variety of different levels of skilled and professional people. As a result in 1987 School of Hotel
and Catering Services was established with the object to meet the urgent need of skilled Maldivian workforce
for the growing tourism industry. This is still the first Institute offering formal specialized hospitality training in the
country. This school, initially manned by expatriates, was a UNDP and European Economic Union (EEC) funded
project. But today the Faculty is completely staffed by Maldivians except for two foreign language staff.

From 1992 the School was operating under the guidance of Ministry of Tourism and later in 1994 it was renamed
as Institute of Hotel and Catering Services (IHCS), until it came into being under the umbrellas of Maldives
College of Higher Education as Faculty of Hospitality and Tourism Studies (FHTS) in January 1999.

The first batch of students, which was less than 50 persons with an initial capacity of 50 full time students, was
available to the industry in 1988. Since establishment of this School in 1987, it has trained (including short
courses) between 230-240 persons per year. To date 426 full-time students have graduated from the Faculty
and 4574 short-term participants have been trained and certified producing a total number of over 5000 people
in various disciples for the tourism industry by the end of year 2000. However, there has been always a short-
age on formally trained persons with the expansion of the industry.

FHTS offers varied courses ranging from short-term Certificate courses, internationally recognized Diplomas to
mobile in-house job training received through industry assistance and guidance. As a step to move forward in
hospitality field, since last year FHTS has also started offering block mode Bachelor of Philosophy in Hospitality
Management and Master of Arts in Hospitality and Management from Birmingham University.
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1.6 Statistical Updates

Table: 29
Tourist Arrivals by Nationality, January - November 2001

La Charnge

B0 Share 01

COUMNTRY Jam-MNow '00) Jar-Mow 0] [Jan-RNow | [Jarm-FMHou]
EUROFPE 22724 22 ETD 1.7 a1
Ssing 10 592 e By ]
|Belgium 4 FEG 2517 -26.2 0.2
|Czech Republic 102 QoG -2 oz
Denmar Gicj} a7a Sz 0.2
Finland 214 254 204 0.1
Francs= 24 206 27 78T 1<.4 6.6
Gemmany A UR= GO 974 -14.0 14.5
| Graace 1. Gt 15695 -2 0.4
=1 k13 = FreL ¥ 106 278 116 R
Hethedand= = et 28561 -3 6 0.9
Honuay Qeh H27 -0 .5 0.1
Poland 1122 1187 6.0 0.
| Partugal 4, [ES 2,420 -15 K 0.
| Fussia 2037 2308 0.1 1k
S pain 4,024 4 047 -19.4 1.0
|Sweden 1008 1.220 -2 0=
| S iz edand 21 GR6 25 3Te 17.0 6.0
| Turoey 1125 S et 0.
United Kingdom G5, 173 59 360 6.4 16.5
Chher Countries G, 799 G G2 -2 1.6
0 T AR T3 a7 A 175
Bangladesh 2845 21z 9.5 0.1
China 4,930 5, 707 26.0 1.6
Indiz Q750 ] B 1.2
Indonesia 210 L2948 -39 0.1
REI-FIa = A 25,440 Q.G Q1]
Forea 4,330 G, 140 145.2 1.6
Ihialav=ia 1.6 1236 -2 0.z
|Paki=an =] a3 el - 0.2
| Philip pine 221 200 [l 0.1
Singap ore 2,182 1,242 -145.1 o.
50 Lanka =1t s 5,370 -19.3 1.5
I Thailand o0 1197 245 oz
IO her Countre 1 Gl st | ] 0.5
0 FRICH, 2,102 1915 -2.9 0.5
South Africa 1.599 1.171 -26 .2 0.
[CHher Countrie aps s 47 .49 0.z
L MERICAS B, g20 5,927 B2 1.4
Srgenting 151 132 -2.6 0.0
Brazil 203 214 T2 0.1
|Canada 1152 1244 r.a 0.z
LS.~ 4,25 2813 -10.2 0.9
Chher Countrie=s 477 418 -1z .4 0.1
DCED M o.30E E d S| 1E
Ssiraliz o35 L= 1 | 1.4
Mew J=aland o4he 521 -27 .6 0.1
[Other Courntrie 13 (11} 2615 oo
[sTATELESs/NOT STATED | ol il o] o]

[COTal TOURIST SRENGL S [ ez roal  arneayl 0] 1000l
MouRETarRrals ov suRFacE | & 55| a.158] 26 6] ]

Foace 5 BEsics Seciar CF & 001209
M-S i T s
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Table: 31

Winter 2001/2002 Flight Schedule (28 October 2001 - 30 March 2002)
Male’ International Airport

Wame o bl OrgkatgSecor AGERTyp: SeaF  perliksk  Segk Re maks
Bohsdule Algnt Cperatonn

1 SrEkan Alrlkes I L33 pi] | 3 1764
I 533 IS 5 12
CMA.NRT L340 IS 2 (1]
CMAE.NRT L33 ps] | 1 ] |
CMALHR L340 IS 2 (1]
CMACOG L340 xS 1 Jis
CNMBZRH L33 pi] | 2 =4
2 foagtraw Alrlkes WIE g var 12l 2 X3
3 A Enrope IR FCO Brrr 14 1 4
FCOSIE: P B TeT X0 K| 1]
np Brrr 14 1 4
L a3y slmays DoH 8320 1l 3 32
S Landa Alr iy Wxp.Cm 761-00 258 1 ot
IR FCO 761-00 2458 1 ot
nxp TEeT-0 258 2 117

B Condar FRA B 76T x4 2 238 Forb bity

nuc B TaT b 2 1 X9 Forb ity
T Emigke: I &30 pi] | i 176
(IR EH &30 pt] ) 2 =3
(LN b0 pi] | & 1764
2 ldEn AlrL e s TRy 8320 =0 T 0
9 LT Irte raation 31 0 waye ous B TeT X2 2 224
nuc B TeT X2 2 21
FRA B T&T x? 1 x2
10 MatyeE & e £ kL &30 pt] ) 2 =3
11 SEg3pone &ile £ =IN 8310 g T it
12 Ennoy p Bier -300 24 2 213
IR FCO B7Er -A00 254 1 4
13 ArSeycheles SEYAON grar-mm 126 1 126
BOMESEY Brar-rl 126 1 126

To Sefmoula St
Charter | Pan e nger) Algit Opera o

TArDE e natonal Alvays WANLGIN BAH BTer-I0 S 1 s
2 Mowanch 2lrles LGnasH &30 T 1 T
3 Corge Alr 0 RY 8330 xS 2 [l
+ Bellr ZRH i) i 1 4
S Ar200 LG Bier-am N2 1 N2
B Eide e ks ZRH 8330 313 2 26
ToE Charma SinhE ] 2548
ot #to' o id 22011

S Cemrtrent of Cid Avdshion:

Ministry of Tourism, Republic of Maldives 25



Tourism Statistics - 2001

2.1 Seychelles
Table: 32

Tourism Trends in Seychelles, 1996 - 2000
A group of 115 is-
lands covering an

Aerivalz at Frontier (h ousands) 131 130 128 125 13p areaof453sq.km.,
the Seychelles ar-

19496 19497 1992 19499 2000

chipelago is geo-

Bed Capacity 4,440 4,600 4130 4.ra0 G000 .
graphically located
. . in Africa, only four
Tourist Bed night= (thousands) (H&S) 934 RS Q:z0 914 Qi degrees from the
. i equator. The popu-
Tourizm Espenditure (mn UE5E) 20 20 26 2 P, lation of the country
is 72,000.
Tounism Receipts (mn U5E) 107 122 111 112 110

Tourism is one of
the main industries
in the country. Al-
though Seychelles has a lot of similarities to the Maldives in terms of its beaches, the marine environment,
and its attractive diving, it is a different product and is marketed quite differently from the Maldives. However,
Europe being one of its major markets, Seychelles captures a significant share of this market with its warm
climate, and the beautiful marine environment.

2.2 Mauritius

Table: 33
Tourism Trends in Mauritius, 1996 - 2000

o Nkdd Touram Organkakon QAT
mewche Bz Toarkm Make g 2ot orty STIRE)

EI Mauritius is a
Aivals at Frontier - avemight visitors ithousands) 457 536 558 578 ne, Volcanic island
about 10 mil-
lion years old
approximately
covering an area
of 1,865-square
kilometres. The
coastline of 330
kilometres is al-
N most entirely sur-
R rounded by one
TTT bes Irakn Marie, mbe ZI0
of the largest unbroken coral reefs in the world. Itis situated in the South West Indian Ocean, easily accessible
from Africa, Australia, and India.

Bed Capacity 13833 14126 14095 16,947

Tourist Bed night= ithousand=)(HES) 4955 5451 AAG% 5,720

Tourizm Espenditurs (mn U 5E) 174 173 184 187

3 I I

Tourizm Receipts (mn LEE) 442 425 A0 Gdh

Cumrem s Libeeld Tima o Cien b
=AEOE D n TaAn 2

WoE
3

Mauritius is also one of the popular beach destinations, which also has a tropical climate similar to Maldives. It
offers a wide variety of products, has different cultures, religions and people. Previously Mauritius was target-
ing for honeymoon segments however now their focus is changing towards attracting families & children and
to convention markets. It has also emerged as a spa destination in addition to branding their products as a
destination filled with love, peace, mysticism and tranquillity.

Mauritius now aims at 6 to 7 percent arrival growth over the next few years and focuses on keeping high
standards and their target market is high spenders. India is one of their major target markets, which generated
a growth of 7.5 percent in 1999. As a major tourist destination it has air connections with most of the major
European, African, Asian, and Australian cities. Air Mauritius serves 22 different destinations.

The estimated population in 1994 was 1,082,998. Its economy is based on the export of sugarcane, textiles
and tourism. The monetary unit of Mauritius is the Rupee and the indicative exchange rate against 1US Dollar
is about Rs. 20.
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2.3 Caribbean
Tourism Trends in Caribbean, 1996 - 2000

Table: 34

Taurists owemight Y=itors( 0007 14333 15272 15951) 16.129) 17334
Bed Capacity (Hotels and similar establishments) 1 219) 94284 BV A BE 304 HA
Taurist Bed nights (Hotels and = milar establishment=) ¢ 0007 10323 11,2305 11.215] 11251 MA
Tourizm BEpenditure (mn U5SE) (Bocluding intemational ransport) 2123 ETEl  Z.00 1 8749 MA
Tounzm Receipts (mn UESE){Bacluding intemational transport) 12 893 13.963' 14.955] 15 760| 17,158

o nbid ToudAm Qrgantakon (g

The Caribbean with its many different countries captures a large share of outbound travellers from all around
the world. The Caribbean consists of tropical islands with warm climates, beautiful beaches and an attractive
underwater world, an ideal holiday destination for many market segments. The Caribbean also has an image
of being a lively and ‘fun’ destination and for having happy, carefree, and friendly people. All of these are es-
sential ingredients that keep attracting millions of visitors to this region every year. The main market for the
Caribbean are North Americans due to their proximity to the destination. However, the Caribbean also attracts
a large number of European and Japanese visitors. The main attractions of this region are its beaches, diving

and nightlife.
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3.1 Tourism Trends in South Asia

Table: 35

International Tourist Arrvials in South Asia 1996 - 2000

Tonrist amivals [000]

Y Change Boof total South B =im

COUNTRY 1996 1997 97A% 98593 9900 1936 1937 1393 1333 2000
Afghani=an 4 4 4 oo 0o o1 01 04 00 00
Bangladesh 166 182 172 1¥F 200 9 54 06 156 73R 31 iD I3A
Bhutan ] ] fi [ oo 0o 167 -100.0 o1 o1 01 01 00
India 1,288 1374 1359 1487 1641 8 -0 5.2 fi.d S16 401 452 430 412
Iran 67 740 1002 1,221 1,700 KTTRRC B R B+ I 128 153 193 229 645
hialdive = 39 366 386 430 467 g0 a2 a6 a6 [ T TR B
Mepal 94 422 484 492 41 71100 G0 23 28 4y 89 25 7O
Pakistan |a 37S 429 432 443 16 144 07 247 23 ¥R OB T4 24
%1 Lanka o 36 31 436 400 2z 41 144 83 ga FA V3 ¥4 62
Tatal South Asiz 4,434 4234 3213 5777 6415 an &80 107 1.0 10000 100.0 100.0 1000 100.0

S0 Adapled 1om Toud:sm Makel Trerd s-Z0uh Ada, 558, 310 Edilon £ Toudan Make | Trerd =-A:la 3001 Bl on

nkrld Touram OrgaEnlakon QAT )

Table: 36

‘DabEss oleded by WM Augus] TI01

International Tourism Receipts in South Asia 1996 - 2000

Towrizm receiptz (IS mn)

%4 Charge B of total South A=ia

COUNTRY 1336 1337 1338 1333 2000 IFAE 974E 38483 33700 1936 1337 1335 1333 2000
Ffghanistan 1 1 1 oo oo oo oo oo o0 00
Bangla desh 24 54 i1 0 44 T35 136 20 180 oa 15 1@ 11 12
Bhutan fi fi 2 4 9 oo 333 134 00 o 01 ox 02 02
India LA XA A48 3008 3,296 -1.7 12 21 9.5 4 71 690 658 fdA
Iran M4 3 477 662 340 40 458 3BE 284 61 81 1z 145 167
hialdive = 66 x8G 303 325 a3 8 48 T3 48 6fF 71 F1 Y1 68
Hepal 161 16 153 163 -28.0 318 438 40 8 3 37 00
Pakistan 1486 117 93 6 ] -199 162 224 132 KO I B I I
%ri Lanka 1w e I IS 4% 49 62 190 20 43 453 44 B0 4D
Tatal South Bsia 3,934 4041 4270 4575 6,085 12 ar 71 1141 1000 1000 1000 100.0 1000

Soxe: Adap ed 1om Toudsm Makel Trerd s -Zouh Ada, 558, A0 Edilon S Toudam Make | Trerd:-A:laz01 &l kn

nkrld Toaxlam Organd=akon QA

‘Dal = olecked by WD Aogues| 001
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3.2 World Tourism Trends

According to results in 2000 an estimated number of 699 million international tourist arrivals were recorded.
Spurred on by a strong global economy and special events held to commemorate the new millenium, world
tourism grew by an estimated 7.4 percent in 2000 - its highest growth rate in nearly a decade and almost double
the increase of 1999. Nearly 50 million more arrivals were recorded, the same number of new tourists as major
destinations such as Spain or the United States receive in the entire year.

Table: 37
International Tourist Arrvials by Region 1999 - 2000
Irterrational Tour st
arovals TMillion] Growth rateta) Madiet share (9]
1993 f 2000+

(L] 2 Qi* 1953 1993 1554 2000*

Wiforld Al .4 LR am 7.4 1000 100.0
Africa 6.5 ITh i 4.4 4.1 4.0
Amenicas 1222 1290 r3 G4 188 18.5
BEast fsia and the Paciic ar g 1114 103 14.7 150 16.0
Burope aq0.2 4033 17 .1 R4 &r.7
liddle East 18.2 0k 203 124 18 zA
i _fid 107 1.0 pa pa

Hourpe: Ad=p ed 4om ki d O ueruiews B Toordanm Tophkes - 04 ‘paE=r cleded by WD Augus|

Inbrld T an Organl=akon (o

Table: 38
World’s Top 15 Tourism Destinations 2000

ntematioral Tourist % Change M arket
Armivals [Million] Share (%)
BEaris 19493 200+ =O00% 4999 2O00*
1 Franc= 730 765 34 0.2
2 United States 42 5 A0.9 4.4 )
3 Spain 463 432 a0 GAa
4 Haly 365 41.2 122 |
5 China 270 3z 155 44
G United Kingdom 256 4 252 -0s 3h
T Russian Federation 1345 211 1445 30
2 hidesico 1a.0 206 24 a0
9 Canada 19.5 204 4.4 24
10 Germany 17.1 18.0 1024 27
11 Pusiria 175 180 | 2h
12 Poland 120 17 .4 -3 2A
13 Hungary 14.4 156 2.1 22
14 Hong Kong (China) 1.3 131 153 18
123 185 ] 12
Bouroe: fdap ked tom bikoid O ueru e £, Toudam Togkos - 2001 ‘palmas oleded by WD Augus| Z0H

Inerid TodrAn O gand kon (D)

Ministry of Tourism, Republic of Maldives 29



Tourism Statistics - 2001

Table: 39 International Tourism Receipts by Region 1999 - 2000
Inte miatioral Tourn =t
Arpvals (Million] Growth reatel%9] Market share 949
1999 2000* 49330998 2000*4 939 1999 2000*
Wior|d 4554 4758 21A 4.5 100.0 100.0
Adrica 10.% o0y 3 by 2.3 2.2
Americas 122 4 136 4 4.4 1A 2649 amy
East Asia and the Paciic a2 B4 G4 LN 16.4 7.3
Burope 23341 2314 Ok -0y f1.2 486
hliddle Eazt a8 a7 124 -16 2.2 2.0
i a1 Fill| 111 Lo 1.1
Bourne: fd=p led tom Uikord O uemlews £ oo am Toplos - 2001 “Dam = coleded by WD Auge | 2004
Uikl ToowrAm O gend s bon AT )
Table: 40 World’s Top 15 Tourism Earners 2000
Ntematioral Tourist M arket
B rmivals [Millicn | WLhEnE o e [04)
Eark 1333 2000* 20004339 000+
1 United States 4.8 852 1.7 7.4
2 Spain k4 Ao -4 i)
3 France ) 2949 5.1 6.3
4 Hahy 284 ar 4 03 68
§ United Kingdom 0.2 195 03 4.1
G Germany 16.7 17 .8 6.5 ar
T China 14.1 16.2 14.1 34
8 Ffustria 12.5 114 a7 24
8 Canada 10.2 104 5.9 13
10 Greece g3 892 4.0 14
11 Australia g0 g4 5.3 13
12 hdenico 72 23 142 17
13 Haong Kong (China) T Ta 9.4 17
14 Turey 52 Th 46 5 156
i oo il - - -
Bourne: fdap ed Fom Wsod O uenuiew 8. Toutam Tophes - 2001 “Damas oieded by WD Augus Z0H
Table: 41 Wbrld Touram Organd s kon (A )
' World’s Top 15 Tourism Spenders 2000
ntematioral Towrist Market
A rmivals [Million] WLIRNE o e (3)
Eank 1293 2000+ Z000*4993  2000*
1 United 5tates 59.4 G450 a5 137
2 Germmarny 434 47 G -132 0.0
3 United Kingdom 366 36 G 25 7T
4 Japan s 34 -40 fi G
5 France 18.6 172 T4 36
g Haly 16.9 154 86 3z
7 Canada 1.3 124 9.4 16
& Methedands 1.4 13 4.0 15
8 China 0.9
10 BelgiumLuxembourg 10.1 - - -
11 Pustria a4 a1 S 14
12 Sweden Th
13 Russian Federation T4 - - -
14 Republic of Korea 40 64 6o 4 13
i d i 62 -T2 13
Hourne: Ad=p ked o om Nksdd O el B Toodam Toplkes - 201 ‘DaE=s oieded by IO Augee] 2

nkbrid Toorlam Organd s kon QA
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Concepts and Definitions

According to the WTO/United Nations Recommendations on Tourism Statistics, Tourism comprises
the activities of persons travelling to and staying in places outside their usual environment for not
more than one consecutive year for leisure, business and other purposes.

International Visitor: For statistical purposes, the term “international visitor” describes “ any person
who travels to a country other than that in which s/he has his/her usual reidence but outside his/her
usual environment for a period not exceeding 12 months and whose main purpose of visit is other
than the excercise of an activity remunerated from within the country visited”.

Tourists (overnight visitors): A visitor who stays at least one night in a collective or private acco-
modation in the coutnry visited

Passenger: All arrivals to the country including all disembarking transit

Accomodation Establishments: An establishment offering rooms for rent to tourists Establishments
are classified as reosrts, hotels, guesthouses and registered safari vessels

Tourist bed nights: A night spent by a tourist in an accomodation establishment
Average lenghth of stay: The average time in days spent by the tourist during the time of visit

Occupancy rate: The occupancy rate expresses the ratio of the capacity of accomodation available
during a given period to the use actually made of it in the same period

Tourism Revenue: Tourism revenue refers to the sum of payments made as lease rent, and bed
tax

Tourism Receipts: Tourism receipts refers to the expenditure of tourists
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