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F o r e The Tourism Statistics - 2001 is published with the object of providing
comprehensive statistical information on various aspects of tourism development in the Maldives from 1996 -2000. The need for accurate and
timely dissemination of tourism statistics is important as an economic
tool with the rapidly growing industry. This publication is of valuable contribution towards future development and planning purposes not only for
tourism industry but also for other tourism related activities.
Maldives will be celebrating 30 years of tourism development in 2002.
While tourism has been the engine of growth of the nation it has been
remarkably successful. During the period 1996 - 2000, Maldives tourism
has experienced new dimensions and has performed well in its regional
expansion and contribution towards better economic growth. As a result,
under the first phase of Second Tourism Master Plan 14 islands were allocated and leased in six regions for tourism development out of which
already 13 islands are under operation. Addu Atoll Villingili has also
been leased for tourism development, totalling tourism resort developments in eleven atolls now. One of the additional policy measures under
taken for tourism development was the ennactment of the new Tourism
Act (Law no: 2/99) which came into force in May 1999. This Law seeks
to consolidate the existing laws and ennunciate legislative changes to
increase collateral values of resort islands, so as to enable procurement
finance. Government has also given priority on diversification of markets
and tourism products.
Efforts have also been made to widen the information and data covered
in this issue and to include most recent updates of tourism indicators
as well as up to date revisions of data published in the previous years.
Tourism Statistics - 2001 publication is the result of coordinated efforts
of various government offices, tourism industry, World Tourism Organization and various other sources. I acknowledge with gratitude the valuable
contribution and support rendered by these institutions,agencies and in
particular the staff of the Statistics and Research Section of the Ministry

Hassan Sobir
Minister of Tourism
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Introduction
This publication briefly illustrates the development of tourism in the
destination and covers the performance and trends of the main source
markets to the country. In addition to all the available national tourism
statistics for the past five years, the book also contains some important
tourism statistics at a regional and global level and highlights the
performance of some similar destinations. Explanatory notes are provided
along with the figures, in order to make the data more comprehensive.
The information in this book is divided into three sections. Section I
- tourism trends in the Maldives. In this section trends are presented
for accommodation capacity, international tourist arrivals, economic
importance of tourism and on recent statistical updates of tourism
indicators. Section II - tourism trends in similar destinations to the
Maldives, including Seychelles, Mauritius and the Caribbean. Section
III - tourism trends in South Asia and global tourism results. This section
includes major generating markets, top destinations, top spenders and
top tourism earners in the world.
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1.1 Tourist Accommodation
The main tourist accommodation establishments in the Maldives that provide lodgings facilities for the visitors
in the destination are resort islands, hotels, guest houses and safari vessels. There are a few hotels and guest
houses in the capital city of Male’ where accommodation is provided for visitors. These types of tourist establishments mainly cater for business travellers and transit passengers to the resort islands. The total bed capacity
of all the tourist accomodations in the Maldives by the end of 2000 was 18,730 in 229 establishments.

Table: 1
Bed Capacity and Number of Accomodation Establishments
1996 - 2000

At the inception of tourism in Maldives in 1972, the tourism industry contained a total of 280 beds. However,
on completion of 28 years by the end of 2000, the total bed capacity has reached to 15914 in 86 resort islands.
Under the first phase of Second Tourism Master Plan 14 islands were leased for resort development from 1998
- 2000, out of which 12 islands have already commenced its operation by the end of 2000. The 13th island,
Royal Island (B.Atoll Horubadhoo) started its operation in February 2001 and the 14th island was leased for
development in 2000 which is expected to start its operation by 2002.
Live a-board, where the tourists could move from one island to the other, by experiencing the beautiful nature
of Maldives has gained immense popularity among some of our visitors. Hence, the number of floating beds
has significantly increased in the recent past. Currently there are 112 registered safari vessels with 1,716 beds
in the Maldives.
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Table: 2

Monthly Bed Occupancy in Resorts and Hotels, (1996 - 2000)
(Percent)

The industry has demonstrated a significant increase in average bed occupancy of the resort islands over the
past five years, except in 1999 and 2000 where the average occupancy rate has marginally declined (refer
table:2) compared to the previous years. This drop in the occupancy rate is due to the release of large number
of beds into the market during the later half of 1998 to 2000. As the demand catches up with the supply of
available bed capacity in the market, it is expected to create a steady growth of occupancy in the years ahead.
During the period under observation, the highest national occupancy rate for resorts and hotels stood at 77.4%
in 1997 in the country.

Table: 3
Tourist Bed-nights and Average Duration of Stay
(1996 - 2000)

Figure: 1
Bednights Utilized & Bednight Capacity
1996 - 2000

As given in (table: 3) and (figure:1) utilized number of tourist bed nights have demonstrated a significant increase during the period. However during the same period, the average duration of stay has recorded slight
decline from 9.0 days to 8.4 days in 1996 and 2000 respectively. The average duration of stay is also likely to
be effected by the different market segments into the country, considering the growth in the Japanese tourists
who visits for a shorter holiday. Over the last five-year period, 1996 registered an average duration of 9.0 days
which was the highest during the period.

Ministry of Tourism, Republic of Maldives
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Distribution of Tourist Resorts in Atolls
(1996 - 2000)
The first tourist resort in the Maldives, Kurumba Village in Kaafu Atoll, opened in 1972. Since the opening
of its first tourist resort in Kaafu Atoll, tourism in the Atoll developed rapidly and contains the largest share of
49.3% (7,844) beds (refer table:4) in the tourism industry even today with 43 resort islands. The next atoll that
opened to tourism was Vaavu Atoll with Alimatha Aquatic Resort in 1975. Today this Atoll consists a total of
294 beds.
Alifu Atoll opened its first tourist resort, Kuramathi Tourist Resort, in 1977 and has concentrated the highest
number of beds (4,598) next to Kaafu Atoll with 26 resort islands. Alifu Atoll (North and South) now shares
28.9% of the total beds in the tourism industry. As given in table:4 below, by the end of 2000 tourism has been
concentrated in ten atolls in order to expand the economic benefits to the community. In addition to the above
at Addu Atoll, Villingili has been leased to a joint venture company formed with the government of Maldives for
development of a 500 beds resort which is expected to be under operation by the year 2002.

Table: 4

Distribution of Tourist Resort Beds by Atolls, 1996 - 2000

Table: 5

Tourist Resorts by Type of Ownership and Management
(As at end December 2000)
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Table: 6

Bed Capacity of Resorts and Distance from the Airport, 1996 - 2000
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1.2 Tourist Arrivals
Table: 7

Tourist Arrivals by Month, 1996 - 2000

The annual number of tourist arrivals into the country has shown dynamic increase over the years. Maldives
received a total 467,154 tourists (refer table:7) to the country in year 2000. In the recent years the arrival growth
rate has been maintained at a growth level of an average 8% (refer table:8) which is rather healthy for a destination like Maldives to sustain without widely fluctuating growth patterns that was experienced in the past. The
arrival growth rate has steadily increased over the last five years. In 1996 the arrival growth rate stood at 7.6%
whereas in 2000 it was 8.7%. Hence, during the review period arrival growth recorded an average of 8.2%.

Table: 8

GrowthTrends of Monthly Tourist Arrivals, 1996 - 2000
(Percent)

Figure: 2
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Table: 9

Seasonal Variation of Tourist Arrivals, 1996 -2000

The Maldivian tourism experiences two seasons, the high season during the European winter months and the
low season during the European summer months.Traditionally, the low season was between April and October. However, these seasonal variations have been less defined in the recent years. In the recent past, the
low season was experienced only in May, June and July and even during these months the variations have
not been very prominent. Reference is made to table:9, where the seasonality ratio has varied between 1.2
and 1.3 over the years.

Table: 10

Passenger Arrivals by Type of Carrier, 1996 - 2000

Ministry of Tourism, Republic of Maldives
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1.3 Major Markets
1. Europe
Table: 11

Tourist Arrivals and Market Share of Major Generating Markets
of Europe, 1996 - 2000

Throughout the history of Maldives tourism, Europe has been our major market generator. Similarly during the
last five years as given in (table:11), market share of Europe has been maintained at the highest, growing over
74.8 percent in 1996 to 84.3 percent in 2000.The main European markets to the Maldives are Italy, Germany,
United Kingdom and France. There are other potential and important markets in this region which also includes
Switzerland, Austria, Netherlands, Spain, Russia, Belgium and Portugal.

Table: 12

Growth Trends of European Markets, 1996 - 2000
(Percent)

During the last five years, annual tourist arrival growth trend has recorded a healthy growth from 7.6% in 1996
to 8.7% in 2000 (refer table:12). However, the growth trend of European market in the year 2000 experienced
a drastic fall to 6.4%. This is likely due to the millenium activities held at different destinations for tourist attraction.
Ministry of Tourism, Republic of Maldives

8

Tourism Statistics - 2001

Italy
Figure: 3
Italian market has been one of the oldest markets to Maldives since long time. During the
period under review as shown in (figure:3),
the Italian market has been growing in its inbound volume. Although from 1996 to 1997 the
growth rate has been slow, in 1998 the market
has shown the most remarkable growth rate
of 43.0 percent (refer table:12) and has taken
over German market by being the number one
major market to Maldives. Italy is now the leading market in Maldives with a market share of
24.8 per cent in 2000 with a total number of
106,451 tourists.

Germany
Figure: 4
Since tourism started in Maldives in 1972, Germany has been the leading market in the country until 1998. However, since 1998 Germany
was replaced by Italy as top market leader.
With reference to (table:12) from 1996 to 1998,
the growth rate of this market has gradually
decreased with a dramatic increase of 13.0 percent in 1999. And German market drastically
fell with a negative growth of 10.2 per cent in
2000. As a result its inbound volume of tourists
as shown in (figure:4) decreased to 77642 in
the same year compare to the previous year.
One of the main reasons for such a fall in
German arrivals could be due to the unstable
economic conditions prevailing in the country and the weakening of German Mark against US Dollar which has
made Maldives an expensive destination for the German tourists. The average annual growth rate of German
market from 1996 to 2000 was 1.72 percent and it is still the second major market for the Maldives.

United Kingdom
Figure: 5
The arrival performance of United Kingdom
stands significant next to Italian and German
markets. This is the third European major
market that generates highest number of tourist inflow to the country. Although the growth
trend of United Kingdom has rather shown a
fluctuating trend from 1996, the total number
of tourist arrivals (refer figure:5) and the market share (refer table:11) of this segment has
been steadily on the rise. The tourist arrival
from United Kingdom in year 2000 was 71,440
and the market share was 16.6 percent even
though the arrival growth has decreased to
11.8 percent in 2000 against 14.7 percent in
the previous year.

Ministry of Tourism, Republic of Maldives
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France
Figure: 6
At present, France has been counted as the
fifth largest market on the list of our major
markets. The French market has maintained
remarkable growth since 1998 although its
growth has declined to 6.2 percent in 1996
and 1.4 percent in 1997(refer table:12). However the total number of French tourists to the
country has significantly increased since 1996
(refer figure:6) and market share of this segment was also on the rise since 1998.

Switzer land
Figure: 7
As given in (figure:7) the Swiss market has
been one of the rapidly growing markets in
the recent years. The annual arrivals from
Switzerland in 2000 accounted to 24,528
with a growth rate of 7.3 percent. Its market
share has also been relatively consistent at
6 percent in 1996 and 5.7 percent in 2000.
This market has shown better performance
in later years which maybe due to the easy
accessibility and increase of flight movements
from Switzerland. Balair started its operation
to Maldives from Zurich on 01st December
1981as chartered flight and later on 4th
November 2000 it was listed as a regular
scheduled flight which operated weekly.
Trans European Airlines also operated to Maldives from 19 September 1996 which was later discontinued on
27 April 1999. During the year 2000, Maldives Tourism Promotion Board(MTPB) participated for the first time
in the TTW Montreux annual trade fair held in Switzerland.

Ministry of Tourism, Republic of Maldives
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2. Asia
Table: 13

Tourist Arrivals and Market Share of Major Generating Markets
of Asia, 1996 - 2000

Asia generates the highest number of arrivals to the country next to Europe. Japan has been our fourth largest
market generator over several years. Among other markets from this region while considering the total inbound
volume in tourist arrivals from India, China, Sri Lanka and Singapore has been relatively significant, though
the tourist arrivals from these country’s does not maintain a continuous growth over the period under review.
As per the observations made from (table:13), tourist arrival of 6897 from Korea in 1997 showed tremendous
increase with a drop of 2822 tourists in 1998 which has been regaining its potentiality gradually. The performance of total inbound volume from Malaysian market has also improved in the recent years. Due to economic
and political instability in the region the market share percentage of the Asian market segment has been quiet
unpredictable in the past few years. However, this region has picked up by 20.1 percent market share in 2000
with a total increase of 86524 tourist arrivals from the region in the same year.

Table: 14

Growth Trends of Asian Markets, 1996 - 2000
(Percent)

Ministry of Tourism, Republic of Maldives
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Japan

Figure: 8

Japan is the fourth largest market generator
to the Maldives next to United Kingdom.
Figure:8 depicts that Japanese market
has maintained a significant increase in its
inbound volume of tourists over the years.
Japan’s market share was quite consistent
since 1996 although there was a marginal
fall of 9.4 percent in 1999 over the previous
year. However in 2000 its market share
was raised to 11.0 percent (refer table:13).
It’s total volume of inbound travel is very
prominent and important to the Maldives

3. Africa
Table: 15

Tourist Arrivals and Market Share of Africa, 1996 - 2000

Our main market from this region has been South Africa. The performance of total volume of inbound travel from
African region (refer table:15) was relatively consistent from 1994 till the end of 1998 although the observation
is made for the period under-review. In 1999 the total arrival growth from this region had largely dropped by
74.2 percent and comparatively by the end of 2000 its growth (refer table:16) had improved by 25.2 percent.
The cause for this drop in the recent years was mainly due to the discontinuation of the South African chartered
flight to the Maldives, which was operated from March 1996 to March 1999 on a weekly basis. Through out
1994 – 1995 Impala Air and Phoenix Air, two South African chartered airlines were also operated to Maldives
which later discontinued its operation

Table: 16

Growth Trends of African Markets, 1996 - 2000
(Percent)

Ministry of Tourism, Republic of Maldives
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4. Americas
Table: 17

Tourist Arrivals and Market share of Major Generating Markets
of America, 1996 - 2000

Over the years United States has been our main market generator from this region. United States is a rich
and prosperous destination with diverse products. It is the world’s second top tourism destination, which is
also proudly listed among the world’s top earners and world’s top spenders as the number one destination in
the year 2000. Maldives being a tropical destination rich in underwater sea life, our target is to attract their dive
market. In spite of Americas being a long haul destination the total volume of arrivals from United States and
Canada has been progressively improved since 1996. United States tourist arrival growth was increased by
23.7 percent in 1996 (refer table:17) and continued with better growth rates though there was a decrease from
1998 to 1999 and it picked up by a remarkable 16.9 (refer table:18) percent growth in the year 2000.

Table: 18

Growth Trends of American Markets, 1996 - 2000
(Percent)

Ministry of Tourism, Republic of Maldives
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5. Oceania
Table: 19

Tourist Arrivals and Market Share of Major Generating Markets
of Oceania, 1996 - 2000

Australia is the main market generator from Oceania. Australia has been relatively a mature market for us since
long time. Though the annual volume of arrival (refer table 19) was on the rise over the years, its arrival growth
(refer table: 20) was not exceptionally favourable, as it was unable to maintain a steady growth trend. From
1996 onwards, its market share was maintained at 1.3 and 1.4 percent with a rise in 2000 by 1.9 percent.

Table: 20

Growth Trends of Oceania Markets, 1996 - 2000
(Percent)

Ministry of Tourism, Republic of Maldives
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1.4 Importance of Tourism to the Maldivian Economy
Table: 21

Government Expenditure on Tourism, 1996 - 2000
(Million Ruffiya)
During the period under review (table:21) shows
that the government expenditure has increased
gradually. At the same time tourism expenditure
has also in creased steadily since 1996 from
Rf.17.7 million and in 2000 the tourism expenditure
was Rf.26.0 million. As given in table:21 it shows
that the share of tourism expenditure has not exceeded more than 1% by the government.

Table: 22

Tourism Revenue and Tax, 1996 - 2000
(Million Ruffiya)

The Tourism revenue
shown in (table:22)
is the direct income
received by the government from the tourism industry. Tourism
revenue includes lease
rent from the tourist
resorts and bed tax of
US$6 charged from
all tourist-accommodating establishments
for every night spent
by a tourist. Tourism
revenue certainly has been increasing and it is one of the major contributions to the government revenue and
to the economy. Tourism revenue in 2000 was 700.6 million Rufiyaa of which 294 million Rufiyaa was generated through tourism tax.

Tourism Receipts in Relation to Exports and Imports, 1996 - 2000
(Million U.S Dollars)

Table: 23

Ministry of Tourism, Republic of Maldives

The major source of foreign currency
earnings into the country is through tourism. International tourism receipts in the
Maldives has been growing rapidly due
to expansion of tourism and other economic activities in the country. In 1996
Maldives received 265.6 million US
dollars from tourism receipts compared
to the 362.4 million US dollars received
from exports and imports in the same
year whereas in the year 2000 it has
shown significant increase of receipts
by 320.7 million US dollars and 464.4
million US dollars was received as exports and imports.
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Table: 24

Tourism Contribution to Gross Domestic Product, 1996 - 2000
(Million Rufiyaa, at 1995 constant prices)

The annual tourism contribution to Gross Domestic Product (GDP) (refer table:24) has continuously grown in the
past even though the share of tourism contribution to GDP has remained almost constant between 33 percent
and 35 percent during the same period. The tourism contribution to GDP in 1996 was 1632.6 million Rufiyaa.
This was 35 percent of tourism share to the countrys’GDP. Whereas in the year 2000 tourism contribution to
GDP was 2093.4 million Rufiyaa which was 33.3 percent share of tourism contribution.
Figure: 9

Tourist Arrivals and Tourism Receipts in the Maldives
1996 - 2000

Table: 25

Out Bound Travel From Maldives, 1996 - 2000
(Maldivians)

Ministry of Tourism, Republic of Maldives
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1.5 Tourism Sector Employment
Figure: 10

Tourism Sector Employment by Gender
1996 - 2000

Tourism sector needs to absorb a staff to bed ratio of 1:1 therefore a high proportion of expatriate workforce
is employed in the industry. With the expansion of the industry and operation of new tourist establishments
the need for expatriate labour force has increased in the sector due to insufficient number of professional and
skilled locals. From the total direct employment in the tourist resorts and hotels which is shown in (figure:10),
where 44% (4644) expatriate labour force in 1996 was increased to 49% (7268) in 2000. As a measure of
gradual replacement of expatriates the resort/hotel establishments are allowed to employ not more than 50%
expatriates under the regulation of Ministry of Human Resources Employment and Labour. To keep phased
reduction of expatriates by locals and emphasis on gradual reduction of expatriates by substituting locals
through human resources development is one of the priorities given by the Government.

Ministry of Tourism, Republic of Maldives
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Table: 26

Direct Employment in the Tourism Sector, 1996- 2000
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Table: 27

Salary in Resorts and Hotels, 1996 - 2000 (Maldivian Ruffiya)
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Table: 28

Graduates from Faculty of Hospitality and Tourism Studies
1996 - 2000

Tourism is the fastest growing industry in the Maldives, which cannot be separated from Hospitality Industry. It
demands a wide variety of different levels of skilled and professional people. As a result in 1987 School of Hotel
and Catering Services was established with the object to meet the urgent need of skilled Maldivian workforce
for the growing tourism industry. This is still the first Institute offering formal specialized hospitality training in the
country. This school, initially manned by expatriates, was a UNDP and European Economic Union (EEC) funded
project. But today the Faculty is completely staffed by Maldivians except for two foreign language staff.
From 1992 the School was operating under the guidance of Ministry of Tourism and later in 1994 it was renamed
as Institute of Hotel and Catering Services (IHCS), until it came into being under the umbrellas of Maldives
College of Higher Education as Faculty of Hospitality and Tourism Studies (FHTS) in January 1999.
The first batch of students, which was less than 50 persons with an initial capacity of 50 full time students, was
available to the industry in 1988. Since establishment of this School in 1987, it has trained (including short
courses) between 230-240 persons per year. To date 426 full-time students have graduated from the Faculty
and 4574 short-term participants have been trained and certified producing a total number of over 5000 people
in various disciples for the tourism industry by the end of year 2000. However, there has been always a shortage on formally trained persons with the expansion of the industry.
FHTS offers varied courses ranging from short-term Certificate courses, internationally recognized Diplomas to
mobile in-house job training received through industry assistance and guidance. As a step to move forward in
hospitality field, since last year FHTS has also started offering block mode Bachelor of Philosophy in Hospitality
Management and Master of Arts in Hospitality and Management from Birmingham University.

Ministry of Tourism, Republic of Maldives
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1.6 Statistical Updates
Table: 29

Tourist Arrivals by Nationality, January - November 2001
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Table: 30

Tourism Growth, (January - November 2001)
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Table: 31

Winter 2001/2002 Flight Schedule (28 October 2001 - 30 March 2002)
Male’ International Airport
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2.1 Seychelles
Table: 32

Tourism Trends in Seychelles, 1996 - 2000
A group of 115 islands covering an
area of 453 sq. km.,
the Seychelles archi pelago is geographically located
in Africa, only four
de grees from the
equator. The population of the country
is 72,000.
Tourism is one of
the main industries
in the country. Although Seychelles has a lot of similarities to the Maldives in terms of its beaches, the marine environment,
and its attractive diving, it is a different product and is marketed quite differently from the Maldives. However,
Europe being one of its major markets, Seychelles captures a significant share of this market with its warm
climate, and the beautiful marine environment.

2.2 Mauritius
Table: 33

Tourism Trends in Mauritius, 1996 - 2000
Mauritius is a
vol canic island
about 10 million years old
approxi mately
covering an area
of 1,865-square
kilometres. The
coastline of 330
kilometres is almost entirely surrounded by one
of the largest unbroken coral reefs in the world. It is situated in the South West Indian Ocean, easily accessible
from Africa, Australia, and India.
Mauritius is also one of the popular beach destinations, which also has a tropical climate similar to Maldives. It
offers a wide variety of products, has different cultures, religions and people. Previously Mauritius was targeting for honeymoon segments however now their focus is changing towards attracting families & children and
to convention markets. It has also emerged as a spa destination in addition to branding their products as a
destination filled with love, peace, mysticism and tranquillity.
Mauritius now aims at 6 to 7 percent arrival growth over the next few years and focuses on keeping high
standards and their target market is high spenders. India is one of their major target markets, which generated
a growth of 7.5 percent in 1999. As a major tourist destination it has air connections with most of the major
European, African, Asian, and Australian cities. Air Mauritius serves 22 different destinations.
The estimated population in 1994 was 1,082,998. Its economy is based on the export of sugarcane, textiles
and tourism. The monetary unit of Mauritius is the Rupee and the indicative exchange rate against 1US Dollar
is about Rs. 20.
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2.3 Caribbean
Tourism Trends in Caribbean, 1996 - 2000
Table: 34

The Caribbean with its many different countries captures a large share of outbound travellers from all around
the world. The Caribbean consists of tropical islands with warm climates, beautiful beaches and an attractive
underwater world, an ideal holiday destination for many market segments. The Caribbean also has an image
of being a lively and ‘fun’ destination and for having happy, carefree, and friendly people. All of these are essential ingredients that keep attracting millions of visitors to this region every year. The main market for the
Caribbean are North Americans due to their proximity to the destination. However, the Caribbean also attracts
a large number of European and Japanese visitors. The main attractions of this region are its beaches, diving
and nightlife.
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3.1 Tourism Trends in South Asia
Table: 35

International Tourist Arrvials in South Asia 1996 - 2000

Table: 36

International Tourism Receipts in South Asia 1996 - 2000
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3.2 World Tourism Trends
According to results in 2000 an estimated number of 699 million international tourist arrivals were recorded.
Spurred on by a strong global economy and special events held to commemorate the new millenium, world
tourism grew by an estimated 7.4 percent in 2000 - its highest growth rate in nearly a decade and almost double
the increase of 1999. Nearly 50 million more arrivals were recorded, the same number of new tourists as major
destinations such as Spain or the United States receive in the entire year.

Table: 37

International Tourist Arrvials by Region 1999 - 2000

Table: 38

World’s Top 15 Tourism Destinations 2000
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Table: 39

International Tourism Receipts by Region 1999 - 2000

Table: 40

World’s Top 15 Tourism Earners 2000

Table: 41

World’s Top 15 Tourism Spenders 2000
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Concepts and Definitions
According to the WTO/United Nations Recommendations on Tourism Statistics, Tourism comprises
the activities of persons travelling to and staying in places outside their usual environment for not
more than one consecutive year for leisure, business and other purposes.
International Visitor: For statistical purposes, the term “international visitor” describes “ any person
who travels to a country other than that in which s/he has his/her usual reidence but outside his/her
usual environment for a period not exceeding 12 months and whose main purpose of visit is other
than the excercise of an activity remunerated from within the country visited”.
Tourists (overnight visitors): A visitor who stays at least one night in a collective or private accomodation in the coutnry visited
Passenger: All arrivals to the country including all disembarking transit
Accomodation Establishments: An establishment offering rooms for rent to tourists Establishments
are classified as reosrts, hotels, guesthouses and registered safari vessels
Tourist bed nights: A night spent by a tourist in an accomodation establishment
Average lenghth of stay: The average time in days spent by the tourist during the time of visit
Occupancy rate: The occupancy rate expresses the ratio of the capacity of accomodation available
during a given period to the use actually made of it in the same period
Tourism Revenue: Tourism revenue refers to the sum of payments made as lease rent, and bed
tax
Tourism Receipts: Tourism receipts refers to the expenditure of tourists
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